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Earnings Release 1Q22  

 

Mexico City, April 20th, 2022.  

Grupo Rotoplas S.A.B. de C.V. (BMV: AGUA*) (“Rotoplas”, “the Company”), America’s leading 

company in water solutions, reports its unaudited first quarter 2022 results. The information 

has been prepared in accordance with the International Financial Reporting Standards (IFRS).    
 

Figures are expressed in millions of Mexican pesos. 
 

 

HIGHLIGHTS | 1Q22 vs 1Q21 

 Net sales grew 9.3% driven by double-digit growth in the United States and Argentina, 

as well as 3% growth in Mexico, offsetting lower sales in the ‘Others’ segment which 

includes Peru, Central America, and Brazil.  

 Product sales increased 10.6%, with growth in all three categories: storage, water flow, 

and improvement, which was driven by price increases made during 2021. However, 

during the months of January and February we observed a generalized contraction of 

sales volumes, derived from a reallocation of household spending once families resume 

their normal activities and the need for water management solutions decreased.    

 Service sales, which represent 3.5% of total sales, contracted 18.1%, affected by lower 

sales from the water treatment and recycling plants business which continues to 

generate no traction due to the delay in new industrial and commercial projects as a 

result of the pandemic. bebbia continues to register double-digit growth, however, as it 

is a developing business, its revenue does not offset the division.    

 Gross margin closed at 40.2% compared to 41.3% in 1Q21, a 110 bps contraction which 

was mainly due to lower absorption of fixed costs derived from lower sales volumes in 

some geographies, as well as an increase in raw material and logistics costs.  

 Operating income reached Ps. 222 million, 27.2% lower than 1Q21 due to the recognition 

of Ps. 15 million in expenses in the United States related to the expansion of the e-

commerce platform and to pre-operating expenses in the septic business. Additionally, 

there was a Ps. 30 million expense related to the 8,000 new bebbia subscribers in Mexico.  

 Adjusted EBITDA1 reached Ps. 322 million with a 12.1% margin, compared to 19.4% in 

1Q21. In 2022, expenses related to the implementation of Flow will no longer be adjusted 

to EBITDA. 

 

 
1 Adjusted EBITDA considers: operating income + depreciation and amortization + non-recurring expenses (donations and Flow 
implementation expenses). In 1Q21 it considers Ps. 75 million of Flow expense and Ps. 2 million donations. During 1Q22, there 
were no adjustments for Flow expenses, and no donations.  
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 Net income decreased 34.4% due to lower operating income and higher financial 

expenses.  

 Net Debt/EBITDA Adj. leverage closed at 1.6x and the cash conversion cycle increased 26 

days, mainly due to an increase in inventory days. During the period, Ps. 309 million were 

allocated to working capital in order to ensure the operability and supply of materials 

under an unstable supply chain environment.  

 CapEx was Ps. 129 million, it is worth to note the investment in the technological upgrade 

of the plants in Mexico to launch the new generation of water tanks with the objective 

of ensuring the long-term sustainability of the water storage category.   

 ROIC closed at 13.1%, 100 bps above the cost of capital, in line with the sustainable 

economic value creation strategy to maintain a positive environmental and social impact.  

 

Other highlights 

 In April the Señorial water heaters plant was inagurated in Argentina with capacity to 

produce a water heater every 20 seconds, and it uses LEAN 4.0 technology that reduces 

gas and electricity consumption.  

 The water, energy, and sanitation pilot project with Acciona was launched, implementing 

25 water collection systems in an impoverished community in Oaxaca that already has 

Acciona solar energy systems.  

 In partnership with the Mexican Red Cross, 20 hand-washing stations were installed in 

Mexico City’s largest market.   

 Making progress towards the 2025 ESG public goals, the framework for the evaluation 

of suppliers under ESG criteria was defined and an informative session was held at the 

Group level, focused on diversity and inclusion.  

 

AGUA* 
 

 In March 2022, Apalache Analysis initiated coverage of AGUA* with buy recommendation 

and a target price of $39.40 pesos.  

 A capital reimbursement in cash, at the rate of $0.45 per share with payment date on 

May 9th, 2022, will be submitted for approval at the Shareholders’ Meeting, to be held on 

April 29th, 2022.  
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KEY FIGURES | FINANCIAL DATA 1  

  1Q  

  2022 2021 %Δ 

In
c
o
m

e
 S

ta
te

m
e
n
t 

Net Sales 2,660  2,434  9.3% 

% gross margin  40.2% 41.3% (110) bps 

Operating Income 222  305  (27.2%) 

% margin  8.4% 12.5% (410) bps 

EBITDA  322  396  (18.6%) 

Adjusted EBITDA1 322  473  (31.9%) 

% margin  12.1% 19.4% (730) bps 

Net Income 88  134  (34.4%) 

% margin 3.3% 5.5% (220) bps 

      

B
a
la

n
c
e
 

S
h
e
e
t 

 Cash and cash equivalents  1,443  2,854  (49.4%)  

Total Debt  4,094  4,200  (2.5%)  

Net Debt  2,650  1,347  96.8%  

      

C
a
sh

 F
lo

w
  

Operating Cash Flow  112  (115) NM  

CapEx  129  71  81.8%  

Working Capital  (309)  (379)  (18.5%)  

      

O
th

e
rs

 Net Debt / Adj. EBITDA  1.6x 0.8x 0.8x  

ROIC   13.1%  14.8% (170) bps  

Cash Conversion Cycle  88  62  26 days  
 

 

OPERATING FIGURES | January – March 2022 

 

  

 

 

 
1 
Adjusted EBITDA considers: operating income + depreciation and amortization + non-recurring expenses (donations and Flow 

implementation expenses). In 1Q21 it considers Ps. 75 million of Flow expense and Ps. 2 million donations. In 2022, Flow expense 

adjustments will no longer be made and during 1Q22 there were no donations.   

3,316 
Employees 

3.0% 
Government Transactions 

10,700 
e-commerce clients 

68,000 
bebbia users 

5,400ton 

CO2 saved 
(vs bottled water) 
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MESSAGE | CEO  

Dear investors,  

As we entered 2022, we faced new challenges, consumers have reduced investments in home 

improvements and water storage capacity due to the return to the new normal after the 

pandemic. In addition, the loss of government stimulus in some countries has deteriorated the 

purchasing power of the population. However, in March we began to observe weather events such 

as droughts and heat waves, which boosted the demand for water solutions.  

We maintained a stable pace of executing initiatives within the Flow program. At the end of 

March, we had 1,200 initiatives, of which, 459 have matured enough to impact this year’s income 

statement. Likewise, 160 new initiatives were created during the quarter.  

The development of the e-commerce and septic businesses in the United States, as well as the 

bebbia business in Mexico, is still getting good traction and, as a result, required higher 

investment and expenses, temporarily pressuring margins, but will support medium-term growth 

and profitability.  

One of our main long-term objectives is water digitalization. We are working and developing 

technology that will allow us to better collect data to be able to offer smart solutions that adapt 

to our customers’ needs.  

As for our 2025 financial and ESG goals, we continue to make good progress and are on track to 

meet them. Our talent, agility, and innovation are all focused on fulfilling our purpose and creating 

value for all our stakeholders.  

 

 

 

INVITE | EARNINGS CALL  

Thursday, April 21st | 10:00am Mexico City Time (11:00am, EST) 

Speakers: Carlos Rojas Aboumrad (CEO) and Mario Romero Orozco (CFO) 

Link: https://rotoplas.zoom.us/webinar/register/WN_39Uwy3WoR6aDE82OFY29vg 

Password: 1Q22 

 

Carlos Rojas Aboumrad  
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GUIDANCE | 2022-2025 

 

SALES AND EBITDA | BY GEOGRAPHY AND SOLUTION  

Figures by geographic region (millions of pesos) 

  1Q  

  2022 2021 %Δ 

Mexico Sales  1,372  1,336  2.7% 

 Adj. EBITDA 220 308  (28.6%) 

 % Margin  16.0% 23.0% (700) bp 

  
   

Argentina Sales  641  478  34.2% 

 Adj. EBITDA 91  69  31.6% 

 % Margin  14.2% 14.5% (30) bp 

  
   

United States Sales  332  256  29.8% 

 Adj. EBITDA (19) 19  NM 

 % Margin  (5.8%) 7.5% NM 

  
   

Others Sales  314  364  (13.9%) 

 Adj. EBITDA 30  76  (60.2%) 

 % Margin  9.7% 20.9% (1,120) bp 

         

Figures by solution (millions of pesos) 

  1Q  

  2022 2021 %Δ 

Products Sales  2,567  2,321  10.6% 

 Adj. EBITDA 392  486  (19.4%) 

 % Margin  15.3% 21.0% (570) pb 

  
   

Services Sales  93  113  (18.1%) 

 Adj. EBITDA (70) (14) NM 

 % Margin  (75.7%) (12.2%) NM 

 

 Metric Guidance 2022 Objectives 2025 

Guidance Increase in net sales ≥ 15% 2x sales (vs. 2020) 

 Adjusted EBITDA Margin 16.5% - 17.5% ≥ 20% 

 Net Debt / Adj. EBITDA ≤ 2.0x ≤ 2.0x 

 ROIC ROIC ≥ WACC + 200 pb ROIC ∼ 20% 
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Adjusted EBITDA 

 1Q  
 2022 2021 %Δ 

EBITDA 322  396  (18.6%) 
Flow Implementation Costs - 75  NM 
Donations - 2  NM 
Adj EBITDA.  322  473  (31.9%) 

 

Since the second quarter of 2020, we have been recognizing "one-time" expenses for the 

implementation of the Flow program; non-recurring expenses that have short- and long-term 

benefits in revenue, expense, working capital and organizational culture to ensure permanent 

change. The fourth quarter 2021 was the last period in which these “one-time” expenses were 

recognized.  

 

 

 

$2,660 $2,434

$322 $473

68%

28%

-6%

9%

EBITDA 3M22

Mexico Argentina United States Other

55%

20%

11%

15%

Sales 3M21

Mexico Argentina United States Other

52%

24%

12%

12%

Sales 3M22

Mexico Argentina United States Other

65%

15%

4%

16%

EBITDA 3M21

Mexico Argentina United States Other
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Mexico 

Net Sales increased 2.7% vs 1Q21 driven by growth in the products, which offset the weaker 

performance of the services platform.  

Products sales benefited from price increases and, starting in March, droughts in several 

regions of the country began to increase sales volumes.  

Services sales decreased due to lower water treatment and recycling plant sales, business 

that has gained no traction due to the delay in new industrial and commercial projects as a 

result of the pandemic; additionally, the drinking fountains division continues without 

registering revenues due to the prevailing impasse in the country's schools. bebbia 

maintained a good pace and recorded a double-digit sales increase, however, it does not 

offset the other divisions.  

Adjusted EBITDA for the quarter was Ps. 220 million, a decrease of 28.6% compared to 1Q21, 

mainly related to an increase in expenses due to bebbia’s accelerated growth, which added 

8 thousand new subscribers in the quarter, as well as increased selling expenses from 

resuming trips and in-person events. Likewise, we continue to see an impact on the margin 

due to raw material price increases.  

Adjusted EBITDA margin was 16.0% compared to 23.0% in 1Q21.  

Argentina 

Net sales increased 34.2% vs 1Q21, driven by double-digit growth in all three categories, 

storage, water flow and improvement, mainly driven by better pricing and an efficient 

commercial execution. The brands leadership and strength in the region has allowed us to 

continue with our cross-selling strategy and increase the penetration of new sales channels. 

Adjusted EBITDA for the quarter reached Ps. 91 million vs Ps. 69 million in 1Q21. Adjusted 

EBITDA margin closed at 14.2%, a 30-bps decrease compared to 14.5% recorded in 1Q21, due 

to higher expenses related to the return of on-site activities of the commercial area.  

NOTE: Adoption of IAS 29, Financial Reporting in Hyperinflationary Economies.  

Due to Argentina experiencing inflation above 100% in the last three years, it is considered 

a hyperinflationary economy. In accordance with IAS 29, an adjustment for inflation has 

been made to the Financial Statements to consider changes in purchasing power.  

International Accounting Standard (IAS) 29, Financial Information in Hyperinflationary 

Economies establishes that the results of operations in Argentina should be reported as if 

they were hyperinflationary as of January 1st, 2018. Moreover, an adjustment for inflation in 

the Financial Statements should be made to account for the change in the purchasing power 

of the local currency.  
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As a result of the above, in 1Q22 the impact of the restatement resulted in an increase of Ps. 

41 million in financial expense, negatively impacting the Comprehensive Financing Result. 

After considering taxes, the impact on net income amounted to Ps. 38 million. 

United States  

Net Sales for the quarter increased 29.8% to reach Ps. 332 million, driven by growth in the 

e-commerce business. Product availability, geographical coverage through selling points and 

the omnichannel strategy, contributed to the acquisition of 7 thousand new customers 

during the quarter. 

A new store was opened in North Carolina, reaching a total of 15 units. Additionally, the 

strategy of increasing our presence through points of sale with commercial partners has 

contributed to the improvement of brand visibility and sales growth. 

The septic business continues with good dynamism, and the number of partnerships with 

installers that provide services ranging from the installation to the maintenance of 

residential septic treatment systems have increased. 

Expenses related to the expansion of our e-commerce platform and pre-operating expenses 

of the septic business, resulted in a negative adjusted EBITDA of Ps. 19 million.  

Other countries  

Net sales from other countries (Peru, Guatemala, El Salvador, Costa Rica, Honduras, 

Nicaragua, and Brazil) reached Ps. 314 million in the quarter, 13.9% lower than that reported 

in the same period of the previous year. 

In Peru, market penetration and the development of the water flow and improvement 

categories have continued; however, the third COVID wave and the government’s suspension 

of subsidies to the population, modified the expense allocation and negatively impacted 

water storage sales in the region, resulting in a double-digit decrease in sales.  

In Central America, the announcement of a price increase at the end of 2021 led distributors 

and customers to anticipate their purchases and increase their inventories, impacting 1Q22 

sales.  

In Brazil, the number of water treatment and recycling plant contracts in operation remained 

stable. In addition, there are some projects under construction that have not yet started to 

record sales.  

Adjusted EBITDA reached Ps. 30 million in the quarter, a 60.2%. decrease explained by the 

development of the water treatment and recycling plant business in Brazil, as well as lower 

absorption of costs and expenses in Peru and Central America due to lower sales volumes.  
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ANALYSIS | COSTS AND EXPENSES  

Gross Profit 

Gross profit for the period increased 6.2%, reaching Ps. 1,068 million. Gross margin 

decreased 110 bps, from 41.3% in 1Q21 to 40.2% in 1Q22 due to a lower absorption of fixed 

costs as a result of lower sales volumes in certain geographies, as well as an increase in raw 

material costs and logistic expenses.  

Operating Income 

Operating income reached Ps. 222 million in the quarter, 27.2% lower than in 1Q21, due to 

higher expenses in the United States, from the development of the e-commerce platform 

and the pre-operating expenses of the septic business, as well as to higher expenses in 

Mexico related to the growth in users in bebbia. Travel reactivation, in-person events, and 

certain marketing strategies that were paused during the pandemic also contributed to this 

increase in expenses. 

Comprehensive Financing Result  

The Comprehensive Financing Result for 1Q22 was Ps. 155 million compared to an expense 

of Ps. 122 million in the same period of the previous year. The expense in the quarter includes 

Ps. 95 million for interest on debt, commissions and leases, Ps. 19 million for the valuation 

of financial instruments and Ps. 40 million for the monetary position in Argentina.  

Net Result 

The net result for the quarter was a profit of Ps. 88 million compared to a profit of Ps. 134 

million in 1Q21, a 34.4% decrease due to a lower operating margin and higher financial 

expenses. 

CapEx 

 3M 

 2022 % 2021 % %Δ 

Mexico 93  72% 38  53% NM 

Argentina 10  8% 15  21% (34.7%) 

United States 3  2% 4  6% (22.2%) 

Others 24  18% 14  20% 64.8% 

Total 129  100% 71  100% 81.8% 
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Capital investments represented 4.9% of sales during the quarter, an increase of 81.8% 

compared to the previous year. Capital investments include:  

 Investment in new technology to produce storage solutions and in machinery to increase 

production capacity for water flow category in Mexico. 

 Ps. 20 million was allocated to water treatment and recycling plants in Brazil.  

 CapEx specifically related to growth initiatives within the Flow program amounted to Ps. 

92 million. This includes investments across all countries, categories and businesses.  

 

ANALYSIS | BALANCE SHEET 

Cash Conversion Cycle (Days)  

 3M  

 2022 2021 Δ days 

Inventory Days  89 52 37 

Accounts Receivable Days 52 52 - 

Accounts Payable Days  53 42 11  

Cash Conversion Cycle  88 62 26  
 

Inventory Days: Average Inventory / (3M Cost of Sales / 90) 

Accounts Receivable Days: Average Accounts Receivable (3M Sales / 90) 

Accounts Payable Days: Average Suppliers / (3M Cost of Sales / 90) 
 

During the period, the cash conversion cycle increased by 26 days as a result of an increase 

in inventory days due to lower sales volumes in certain countries, as well as a decrease in 

accounts payable days due to a change in the purchasing mix. 
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Debt  

 3M  

 2022 2021  %∆  

Total Debt 4,094  4,200  (2.5%) 

Short-term Debt 95  159  (40.3%) 

Long-term Debt 3,998  4,041  (1.1%) 

Cash and Cash Equivalents 1,443  2,854  (49.4%) 

Net Debt 2,650  1,347  96.8% 

 

Debt Maturity Profile  

Total debt was Ps. 4,094 million and corresponds to the AGUA 17-2X sustainable bond.  

 Currency  Amount in MXN  Fixed Rate  Maturity 

AGUA 17-2X Sustainable Bond  Mexican Pesos 4,094 8.65% June 2027 

 

As of March 2022, interest coverage (LTM Adjusted EBITDA / LTM interest payments) was 

4.2x.  

 

FINANCIAL RATIOS 1 

 3M  

 2022 2021  %∆ 

Net Debt / Adjusted EBITDA1 1.6x 0.8x 0.8x 

Total Liabilities / Total Stockholders' Equity  1.0x 1.1x (0.1) x 

Net Earnings per Share* 0.18 0.28 (34.4%) 
 

*Net income divided by 486.2 million shares, expressed in Mexican pesos.  

Leverage as of the first quarter of 2022 was within the Company’s debt guideline of 2.0x Net 

Debt/Adjusted EBITDA.  

 

 

 

 
1 Adjusted EBITDA considers: operating income + depreciation and amortization + non-recurring expenses (donations and Flow 
implementation expenses). In 1Q21 it considers Ps. 75 million of Flow expense and Ps. 2 million donations. In 2022, Flow expense 
adjustments will no longer be made and during 1Q22 there were no donations.   
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ROIC / Cost of Capital 

 

 

 

ROIC: NOPAT L12M/Average Invested Capital t, t-1. 

Invested Capital: Total Assets – Cash and Cash Equivalents – Short-Term Liabilities.  

ROIC excludes Flow program execution costs from 2Q20 to 4Q21 as they are one-off. 

 

ROIC amounted to 13.1% at the end of March, a 170 bps decrease vs the previous year. 

However, the ROIC remains 100 bps above the cost of capital, which increased 160 bps vs 

1Q21. Nevertheless, the creation of sustainable economic value is maintained in order to 

continue to positively impact our stakeholders. 

Financial derivates 

The use of derivative financial instruments is governed by the recommendations and policies 

issued by the Board of Directors and supervised by the Audit Committee, which provides 

guidelines on the management of exchange risk, interest rate risk, credit risk, the use of 

derivative and non-derivative financial instruments, and the investment of excess liquidity. 

As of March 2022, the market value of Grupo Rotoplas’ position was: 

 
 Market Value 

Instrument MXN/USD exchange rate forward Ps. (33.9) million 
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ESG | ENVIRONMENTAL, SOCIAL AND GOVERNANCE  

Updates regarding sustainability initiatives during the quarter include: 

 The water, energy, and sanitation pilot project was launched with Acciona, 

implementing 25 water collection systems in a community under poverty conditions 

in Oaxaca that already had Acciona’s solar energy systems. 

 In partnership with the Mexican Red Cross, 20 handwashing stations were installed 

in Mexico City’s largest market.   

 As part of the progress towards our ESG 2025 public goals, the supplier evaluation 

framework was defined under ESG criteria, and an informative session took place at 

a Group level, focused on diversity and inclusion. 

For more information on our ESG programs, visit our sustainability website:  

https://rotoplas.com/sustentabilidad/home-eng/ 

 

 

 

AGUA* | PERFORMANCE AND ANALYST COVERAGE 

  1Q  

  2022 2021 %∆ 

AGUA* Closing price  25.34 27.29 (7.1%) 

 P/BV 1.9 x 2.4 x (0.5) x 

 EV/EBITDA 10.3 x   11.0 x (0.7) x 
           Source: SiBolsa 

Treasury shares:  

As of March 2022, the Company had 7.2 million shares in the treasury, equivalent to an 

invested amount of Ps. 183 million. To date, no treasury shares have been cancelled.  
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Analyst Coverage 

As of March 2022, analyst coverage was provided by: 

  Recommendation PO 

BTG Pactual Mariana Cruz 
Buy $39.00  

 mariana.cruz@btgpactual.com 

GBM Liliana de León 
Buy $48.00  

 ldeleon@gbm.com 

SIGNUM Alain Jaimes 
Buy $42.22  

 alain.jaimes@signumresearch.com 

Miranda 
Research 

Martín Lara / Marimar Torreblanca 

Buy $45.00  

 

martin.lara@miranda-gr.com  
marimar.torreblanca@miranda-partners.com 

Apalache Jorge Plácido 
Buy $39.40  

 jorge.placido@apalache.mx 

                                                   Consensus Buy $42.72 

 

 

TRANSFORMATION PROGRAM | FLOW 

In 2019, Rotoplas began the “Flow” transformation program to focus the business on economic 

value creation and sustainable growth. The strategy is based on initiatives that are divided 

between three pillars:  

A. Profitability of the Current Portfolio 

- levers for income, cost, expenditure and working capital 

B. Growth Initiatives and Execution 

- improve the execution of growth opportunities and capital allocation decisions 

C. Organizational Culture and Health 

- leadership, operational discipline, talent development, accountability, and   

        organizational climate 

Flow has evolved and is part of the culture of innovation and continuous improvement. 
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FINANCIAL STATEMENTS | Balance, Income Statement and Cash Flow1 

Income Statement  

(unaudited figures in millions of Mexican pesos) 

 

 

 

 

 

 

 

 

 
1  Adjusted EBITDA considers: operating income + depreciation and amortization + non-recurring expenses (donations and Flow 
implementation expenses). In 1Q21 it considers Ps. 75 million of Flow expense and Ps. 2 million donations. In 2022, Flow expense 
adjustments will no longer be made and during 1Q22, there were no donations. 

    1Q   
    2022 2021 %Δ 

In
c
o
m

e
 S

ta
te

m
e
n
t 

Net Sales 2,660 2,434 9.3% 

COGS 1,592 1,428 11.5% 

Gross Profit 1,068 1,006 6.2% 

% margin 40.2% 41.3%  (110) bps 

Operating Expenses  846 700 20.7% 

Operating Income  222 305 (27.2%) 

% margin 8.4% 12.5%  (410) bps 

Comprehensive Financing Result (155) (122) 26.6% 

Financial Income 41 43 (4.1%) 

Financial Expenses (196) (165) 18.6% 

Earnings Before Taxes  68 184 (63.1%) 

Taxes (20) 50 NM 

Net Income 88 134 (34.4%) 

% margin 3.3% 5.5%  (220) bps 

Adjusted EBITDA1 322 473 (31.9%) 

% margin 12.1% 19.4%  (730) bps 
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Balance Sheet (unaudited figures in millions of Mexican pesos) 

    3M   
    2022 2021 %∆ 

B
a
la

n
ce

 S
h
e
e
t 

 

Cash and Cash Equivalents  1,443  2,854  (49.4%) 
Accounts Receivable  1,646  1,624  1.4% 
Inventory 1,565  1,116  40.2% 
Other Current Assets  811  910  (11.0%) 
Current Assets 5,465  6,504  (16.0%) 
Property, Plant and Equipment - Net 3,093  2,219  39.4% 
Other Long-term Assets 4,255  4,215  1.0% 
Total Assets 12,813  12,938  (1.0%) 
Short-term Debt  95  159  (40.3%) 
Suppliers 730  599  21.9% 
Other Accounts Payable 682  937  (27.2%) 
Short-term Liabilities 1,771  2,093  (15.4%) 
Long-term Debt  3,998  4,041  (1.1%) 
Other long-term Liabilities 571  570  0.3% 
Total Liabilities 6,341  6,703  (5.4%) 
Total Stockholders’ Equity  6,472  6,235  3.8% 
Total Liabilities + Stockholders’ Equity  12,813  12,938  (1.0%) 

 

Cash Flow (unaudited figures in millions of Mexican pesos) 

    3M   
    2022 2021 %Δ 

C
a
sh

 F
lo

w
 

EBIT 222 305 (27.2%) 

Depreciation 100 90 10.4% 

Tax (39) (76) (48.3%) 

Working Capital (309) (379) (18.5%) 

Other 139 (57) NM 

Operating Free Cash Flow 112 (115) NM 

Operating Free Cash Flow Conversion (%) 50.6% (37.8%) NM 

Net Interest (8) (15) (43.6%) 

Dividends  -     -    NM 

CapEx (129) (71) 81.8% 

Repurchase Fund (87) (95) (7.8%) 

Mergers and Acquisitions (0) 1 NM 

Short and Long-Term Debt  -     -    NM 

Leases1 (12) (14) (12.3%) 

Other (60) 31 NM 

Net Change in Cash (185) (278) (33.5%) 

Initial Cash Balance 1,629 3,132 (48.0%) 

Final Cash Balance 1,443 2,854 (49.4%) 
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PRESS RELEASES | 1Q22 

 Proposals to the GSM – April 7th 

A capital reimbursement in cash through a capital reduction in the amount of $0.45 per 

share will be submitted for approval to the Shareholders’ Meeting. The payment date is 

May 9th, 2022. 
 

 Apalache Análisis initiates coverage of AGUA* with buy recommendation and $39.40 

pesos target price – March 17th 

 Rotoplas operations status update during February – March 1st 
 

 Rotoplas operations status update during January – February 1st 

For more information, please refer to the Relevant Events section on our website: 

https://rotoplas.com/investors/relevant-events/#1 

 

 

CONTACT | INVESTOR RELATIONS 

Mariana Fernández  María Fernanda Escobar 

mfernandez@rotoplas.com mfescobar@rotoplas.com 

 

 Forward-Looking Statements  

This press release may include certain forward-looking statements relating to Grupo Rotoplas 

S.A.B. de C.V. It relies on considerations of the Grupo Rotoplas S.A.B. de C.V. management 

which are based on current and known information; however, the expectations could vary 

due to facts, circumstances, and events beyond the control of Grupo Rotoplas, S.A.B. de C.V. 

 About the Company  

Grupo Rotoplas S.A.B. de C.V. is America’s leading provider of water solutions, including 

products and services for storing, piping, improving, treating, and recycling water. With over 

40 years of experience in the industry and 19 plants throughout the Americas, Rotoplas is 

present in 14 countries and has a portfolio that includes 27 product lines, a services platform, 

and an e-commerce business. Grupo Rotoplas has been listed on the Mexican Stock 

Exchange (BMV) under the ticker "AGUA" since December 10, 2014. 
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